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What We'll Cover

e Transform the
Adjective (Liz)

e Transform the Verb
(Chris)



Transform TV (adjective)

Description of a new type of TV
Transforming communities - how?
Homogenisation

Commodification

Standardisation

Erosion of local distinctiveness
Loss of cultural bio-diversity

Non-places/Any places (Hillington Park/Pacific
Quay)



Ccauses

NARROW DEFINITION OF ‘CULTURFE’
‘DEMOCRATISATION OF CULTURE’

DISCONNECTION BETWEEN CULTURAL POLICY AND
URBAN POLICY

21st Century opportunity - cultural democracy
(web, t.v. - all media)



Why Fablevision?:
25 years promoting cultural
democracy



Transform TV - a Powerful Tool?

 The ecology of
transformation

e The Tipping Point
(Malcolm Gladwell)






Transform TV

A platform for citizen’s media (not local
television)

Profile, debate, exchange, learning, sharing
Prototype (web based)

Digital opportunities - new access to the
spectrum



Socilal Inclusion



Developing New Small to Medium

Sized Enterprises: the business
model



Social Capital, International
Networks, Debate (SROI)



New Forms? Early stages?

These projects appear to have a number of
common characteristics:

e They are locally-focused and based and are
transformational, dynamic, political, troubling,
passionate, emotional and purposeful

 They are functioning across all areas of govt
(economy, environment, social, cultural).

 They use the language and symbols of hope,
resilience, resourcefulness and of building social
capital, even in the most disadvantaged
communities

« They don’t seek “permission” nor rely on
funding/authorities/grants

 They are FUN!




The Emerging Issues

e Access to the Spectrum?
e Cost?

e King Kanute or Partners?



